
SOLUTION
TRIAD Adver�sing wanted a campaign to raise awareness of Kingswood cider
through a “carefree” video clip, as they had an ideal opportunity to address TV
viewers who were expected to be relaxing in front of the TV. The solu�on was
programma�c adver�sing on HbbTV using the format Push 2 Play.

WHATWAS THE CAMPAIGN LIKE?
The agency created an animated banner for the Push 2 Play format. The resul�ng
CTR was 48% higher than the average for TV Banners across the en�re R2B2
Mul�screen network (according to the RTB Index for August 2017). The video,
which played when the red bu�on was pressed or directly at the user’s request,
contained the main adver�sing message.
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← Banners with the Push 2 Play feature appear in the lower right corner of the TV
screen. They are meant to a�ract the viewer and lead to interac�on. Viewers play the
video themselves by pressing the red bu�on on the remote control. It is possible to skip
it. Once it is done the TV program con�nues.

HOWDID IT GO?
“We wanted to try HbbTVwith the inten�on of reaching people who were relaxing
while watching TV and passing on to them the video’s carefree spirit. The results
exceeded our expecta�ons. The banner’s CTR was excellent, and we especially
appreciated the coopera�on with R2B2 who enabled us to be the first ones to
measure the viewability of a crea�ve displayed using the Push 2 Play format.”

WHAT TO DO DIFFERENTLY NEXT TIME?
“For be�er campaign op�miza�on, we could set up each TV sta�on separately and
use �me targe�ng for specific programs to enhance the video’s viewability.”

4%CTR for the Push 2 Play Banner

12 % of people saw at least 50% of the video



R2B2 Tip: Content targeting
U�lizing content targe�ng on HbbTV saves those buying ads a significant
amount of �me, and thanks to the automa�on process, the ad messages
are displayed to a relevant audience. Targe�ng is possible both by genre
and by the topics of programs or their viewers according to
sociodemographics.

AGENCY RESPONSE
“This was our first a�empt at adver�sing on HbbTV, but it definitely won’t be our
last. Given that we had a rela�vely long video in our hands and we didn’t want to
disrupt people’s relaxa�on with a format that played automa�cally, we decided to
go with Push 2 Play. The campaign met our expecta�ons.”

Marek Botha for TRIAD Adver�sing

R2B2'S RESPONSE
“TRIAD Adver�sing has proven that the good results of an online campaign can
also be had on the TV screen. Their first HbbTV campaign a�racted a high level of
engagement for their client. They were behind the campaign crea�ve, which was
an animated banner that appealed to viewers, and thus, in the end, the CTR
reached 4%.”

Aleš Sekanina for R2B2


