
SOLUTION
Ver�cal Entertainment, a film distribu�on company, releases an average of 30 to
40 films per year. Each of these produc�ons is a unique product that has its own
specific target group. Together with InsiderMedia, they decided to promote
selected films using the largest screens in the home, namely TV.

For the campaign, the format HbbTV Banner was chosen with separate crea�ves
for individual films. Because the campaign adver�sed various types of films, it was
necessary to use accurate audience selec�on. That’s possible thanks to HbbTV
programma�c ad buying which offers several types of targe�ng. In this case, it was
just a ma�er of a targe�ng combina�on of loca�ons, selected TV sta�ons and �me.
As a result, the ads were displayed during selected shows and in specific loca�ons.

GOAL
To encourage a�endance at film premieres via pres�gious media.

CASE STUDY
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AGENCY RESPONSE
“Thanks to the campaign, the level of interest in the premieres we
promoted increased significantly, above and beyond the original
expecta�ons of the client.”

BcA. Michal Monoszon,
managing director of InsiderMedia

CLIENT RESPONSE
“Each of the films that we release in the cinema has a specific target
group that needs to be effec�vely reached by the campaign. Our
por�olio includes huge franchises such as Warner Bros. and Lionsgate,
which benefit from a built-in fan base. However, in most cases, due to
the nature of the business we are in, we need to launch short and
intensive campaigns that reach a precisely defined target group and yet
s�ll have a significant impact on general audiences to maximize the
poten�al of our films. All of this is possible due to the flexibility of
programma�c buying and the professionalism of the teams at
InsiderMedia and R2B2, and we appreciate that very much.”

Radovan Čech, execu�ve director of
Ver�cal Entertainment in the Czech Republic

WHY USE HBBTV ADVERTISING?
It is a unique opportunity to reach viewers on the largest screens in their homes.
This type of adver�sing complements linear TV broadcas�ng. HbbTV ads are
displayed at moments when viewers are most ac�vely using their TVs – that is, just
a�er switching channels or turning the TV on. Programma�c ad buying on HbbTV
makes it possible to run, modify, or stop campaigns at any �me. Addi�onally,
thanks to several types of targe�ng, it is possible to efficiently reach a specific
viewing audience.

TV BANNERS
The most versa�le format for HbbTV adver�sing. The banner size increases with
the size of the TV. It is posi�oned at the bo�om of the screen. The banner is
displayed just a�er the channel is switched, thus when the viewer is most probably
ac�vely watching TV.
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